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Visitors satisfied with their overall
experience on Inis Mór/Árainn
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Inis Mór/Árainn Visitor Survey Results 

Geographical location of Survey Responses

Visitors satisfied with the delivery of

heritage experiences on 
Inis Mór/Árainn

Visitors believed that the destination
is sustainable

Percentage of return visitors to 
Inis Mór/Árainn

Where are our visitors that were
 surveyed coming from? 

What do our visitors contribute to Inis Mór/Árainn?
ECONOMIC SUSTAINABILTY 

Average spend for an
overnight visitor

Average spend for a
day tripper

How Many Nights is the
average length of stay
for an overnight visitor

Transportation

InternationalDomestic
Visitors’ primary mode of transport to travel to Inis Mór/Árainn

Climate Change-Measuring and Monitoring

Average carbon footprint of visitor for a return trip  to :

VISITOR CARBON FOOTPRINTS

Ireland
 KG.eq  KG.eq

Inis Mór/Árainn

What did our visitors say on
Inis Mór/Árainn about their

experience in terms of
sustainable practices?

Off-Setting Carbon
of visitors offset their carbon emissions

generated  from their visit to the destination.

ATU and Inis Mór/Árainn working towards the sustainable development  goals.

Conefrey, A. and Hanrahan, J. (2022). Climate change and tourism: The carbon footprint of Irish tourism. DOI: 10.13140/RG.2.2.13191.27048 

Based on Average carbon footprint and Average Length of Stay of Tourism Market:



91%

95%

Sustainable Tourism Dashboard

Inis Mór/Árainn Resident Survey

IMPACTS OF TOURISM TO RESIDENT DAILY LIFE
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60%

76%

Evidenced-Based Destination Planning

Over 42% of our tourism

managerial positions are

held by women 

of Residents agree that they have reasonable
access to the natural and cultural sites in the

destination

of Residents believe that tourism has a positive
effect on the distinctiveness and local identity,

culture and heritage in the destination

Resident Satisfaction

of residents that are
satisfied with their

level of involvement
in planning

of residents believe that
there are benefits of

tourism for their
community.

9 in 10 residents on Inis Mór/
Árainn are satisfied with tourism  

during the summer

 Resident Viewpoints:

ATU and Inis Mór/Árainn working towards the sustainable development  goals.

Noted Negative Impacts

Noted Positive Impacts

2 in every 5 workers

involved with tourism

are employed in Part-
time positions



95%

93%

Climate Change

38%

of Enterprises acting
to reduce water

consumption 

Inis Mór/Árainn Enterprise Survey

98%

Sustainable Tourism Dashboard
Evidenced-Based Destination Planning

33% is the percentage of locally
produced food, drinks, goods and

services sourced by the
destination’s tourism enterprises

30% of rooms in commercial
accommodation establishments

were reported to be not
accessible for people with

disabilities

Percentage of tourism enterprises separating
different types of waste

Percentage of enterprises that support local
biodiversity, landscape protection or

conservation and management 

Percentage of tourism

enterprises involved in

climate change adaptation

schemes

such as: storm protection

Percentage of tourism

enterprises involved in

climate change mitigation

schemes

Percentage of tourism

accommodation and attraction

infrastructure in perceived

'vulnerable zones’ - are

particularly affected by storms,

erosions, floods

Energy use- Measuring and Monitoring

Barriers that prevent Enterprises from transitioning to a more sustainable business:

ATU and Inis Mór/Árainn working towards the sustainable development  goals.

58%

91% 

Water and Energy
Management

 

of Enterprises have
taken actions to
manage energy
consumption 

95%

23% 
of enterprises benefit from renewable energy sources

Sustainability Certification and Management Programs

of Enterprises have a single use plastic
management program   

95% 93% 

of Tourism Enterprises using a voluntary
certification for sustainability measures


